


61

of retail managers

believe that shoppers
are better connected

to product information
than in-store associates

*Motorola retail shopping, 2012
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What Consumers Want?

Share what they What has the best In which location is this
like & do ratings in my city? available?

What accessories are

What do my What did | buy available?
friends (B2C) or the last time?
colleagues (B2B) Is this the latest version
recommend? available?
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The Information Challenge
How to Synthesize and Govern Data Across Silos?
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http://www.peoplesoft.com/corp/en/public_index.asp
http://www.hyperion.de/

Did You Know?
Multichannel Shoppers
Spend 82% More.

*Deloitte Research



10.4 G

= the average number of
sources of information
shoppers use to make

a decision
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This includes, among other things, watching ot
TV ads, looking up manufacturer websites,

talking to family and friends, reading

reviews, and checking Amazon. 18 ° 2 10 ° 2

Automotive Travel
So by the time consumers first get in touch
with you, they're already armed with heaps

=
of product knowledge. fr—
- 5.8 7.3
Category Purchozed Quick-Serve Conzumer Packaged
Number of zources uzed by the #ypical shopper Restuaronts Goods: Grocery
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10.8 9.8 14.8 14.7

Banking Over-The- Technology Voterz
Counter Health (Conzumer Electronics)
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Conzumer Packaged Goods: Insurance Credit Cord Investment
Heoclth/Beauty/Perzonal Care

*Google ZMOT, 2013
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ROPO: Research Online, Purchase Offline
37% of mobile buyers research online before buying offline

Researc O Researc

Offline

Offline
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Offline 37 % 32% Offline  29%




Selling products today isé

Shopper-controlled

Data driven Fast

SKU-heavy
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What is your
most Important
product information?



How Do You Shop Without Product Information?

A In-store & online p

A Growing assortments =N \)-?

A Images & movies ’ |

A Supplier integration p I s

A Trusted & consistent product | & 1{
data | 4 /./ i)

A Data integration r / ‘ L @
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Would You buy this Product?

women USR] ogr | Contact | My Account | Men Warenkord

WEWARRIVALS  SHOPBY LOOK  DESIGNERS  CLOTHING  SHOES ORIES  LNGERIE  BEAUTY  MAGAZINE

DKNY
Black Dotted Lace Dress

+ Fun and flitywith an allover dot print, DKNY's fitted
and flared sheath is perfect for festive cocktails

+ Round neckline, sleeveless, hidden side zip, nude
underlay

39€

Return for free

Size & Fitr

ADD TOBAG» /ADD TO WISHLIST »

Ask our stlist » More DKNY »
Sendto afriend »
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Rich Product Data makes the Difference
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NEW ARRIVAL

men

SIOPICIO0C ORI Quonee

g

xx
o=

Manoko Blahaik
B8 Patent Leather Point Toe Pumps
*kk ok Boad 4 Aevews « Yirte acevew

L4l

BEAUTY  MAGAZING

DKNY
Lace Dress
aan Be The First to Write a Review

Model shown is 5'10% (179cm) wearing a US siz/

Additional Information

.. ADD TO BAG»



LOVELY, BUT

HOW TO WASH IT?



Rich Data Closes the Deal

Your Guide ++ Fabric Care Symhbols

80% of PIM customers A
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conversion rates in
ecommerce.
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CONVERSION

ETURN
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The Product Information Challenge

Data Consumption and Customer Touch Points
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E-Shop Mobile Print Social Datapools
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Employee ERP Spread Images Videos  Customers Data
Sheets & Suppliers  Sheets
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The Excel solution !

A People within the same organization are working in SILOS doing the
same job and having the same challenges.

Print Publishing Team MDM Team Mobile Commerce Team
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